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in the following pages you will
ange of the most exclusive
. ¥ , 5

orands that will satisfy even
st discerning consumer.

y

A

r . J
thousands of years, alcohol
as been at the centre of
kind’s social community.
take great pleasure in the
appreciation of good quality
&rinks whether taken as a

cocktail, before dinner to
‘?ﬂ late the appetite or as a
«  digestif after a nice meal.
(@) In recent years, consumer
~_tastes have become more
lobalised and the modern bar
should reflect this with the
f"r-‘dpg.e of products it serves.

. Within these pages you will
. find products of the highest
~ quality sourced from all

P 7 around the World.

" Every journey begins with a
" single step and the route to
kS 4 . o
- pleasurable drinking starts with
the Niche Collection.

¥

£
EN ol
t} b

Jamie Stephenson
The Bar Academy

www.thebaracademy.com

'« Welcome to the
‘Niche Collection

Robin Gray - CEO & Founder
Ebrahim Mukadam - Managing Director

Contemporary bar & restaurant

account managers

North East England

Ray Callan
07970 773 114
Rob Cooke
07977 514 710

Tim Gray
07970 280 479

North West England
Steven Brewer
07890 265 606
Ellen Davies
07807 027630
Nick Roberts
07980 768 535
Renos Savvides
07980 768 537
Eileen Butterworth
07970 158 045
Jeanette McKenna
07970 158 030

Harry Landless
07977 937 825

LWC

Central England
Marios Mallouris
07977 511 883

Max Worsley
07980 768 510
James Hine
07974 724 387
Kevin Barnes
07977 899 504

Kevin Powell
07774 742 073

Alan Tunnicliffe
07720 548 445

South West England
David Jolly

07970 080 205
James Pigeon
07967 800 745
Keith Jenkins
07980 768 501

Jim Mcleod
07980 768 503

South East & London

Shaun Healy
07904 183 0418

Call to place your order 0845 402 5125

LWC Head Office

3 Stainburn Road, Openshaw,

Manchester, M11 2ER

Tel: 0845 345 1068 - Fax: 0161 343 2910
enquires@lwc-drinks.co.uk

www.lwc-drinks.co.uk
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SCOfC:f'isky ‘_"'/ohnnie Walker Black* ~ Blend - 40%
N b d b ipgovisle . = 3 | A et
" o ﬂéfgﬁ] jﬂﬂﬂ(‘, Johnnie Wc:lkqn Green ‘Blend 15YO 43% i

sh
of cereals, saccharifired by t

E

i fermented Ef/

matured in

- [ % = i T
¥ _Joh‘nnit;TWalker Gold Blend 18YO N40% TS

«x.'-_
/yJ hnnie Walker Bl & s m L - R B i
ohnnie Walker Blue e d o TR

!,Qhﬁ:i'é Walker T3

/ T
» 7 _Blue King Georg 2




s PARK o S ™

SINGLE MALT SCOTCH WHISKY

DISTILLED IN KIRKWALL

r ol ey
P Aasnlzvuns . Sl

sl =

DELICIOTSLY DELICATE YET ROBUST
e saes CHAHERY g

%

Johnnie Warlgr_‘_
Blue Label King
George V Edition

Created to celebrate the Royal Warrant gj\‘c‘ér't’
Walker family in 1934 to mark their excepti
quality. This blend includes PORT ELLEN, a hig
prized malt whose distillery no longer exists. Ta *
wise, King George V has more restraint and -~
sophistication than regular Johnnie Walkef el
Label. The smoke is supplied from the unique
distillery of Port Ellen and | erful, slow c
resonant. It's a slower whis evolve but h
enormous depth. e &
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Highland

12YO 40%
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THE TRIPLE DISTIEUS

AUGHENT

SINGLE MALT SCOTQ

— THREE -commimiel

Wopp eSS

SHERRT €
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A unique malt with si
finishes, giving hints
rich citrus fruits, wild |
Port and Marsala. Warm var
creamy toffee witfh ripe re
prevail. Aged i age Ol
Madeira Butts, B

and Cabernet Sa
B
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~ Scotch |sky /Slngleton ‘ ; Speyside 12 YO 40%
'&,’L.,, @ ”/ Balvenie Dou'blewood o Speyside 12 YO  40% : L Ja
3 ; Bulven£ Slgnqture -;_'-;'_é_ N Sy eyside 12 Y? 40% ;:: _?: Q:' "

: — ?
f _‘)%// /7Balvemg Slngle Barrel.,. & : . usné’e ‘I‘S’Yb 47'8%
; /8 : 7 The’ﬂu‘man'ﬁne Oak ¥ P bed. ' side ,T : | ,

”0'. 4 =l eMocaIIan Sh § 1%,
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GLENLIVET

DISTILLERS

SINGLE MALT SCOT
WHISKY

12

F .
Miclex

- ‘}.‘, k\ -
: ; :chladdlch Ladd:e CIass:c

ulti -vintage of older and younger

Brmchloddlch matured in American

- Oak casks. Minimally peated to produce
J a classic spirit presented in a totally unique

~ and contemporary package.

Balvenie
Signature 12 YO

This single malt is matured in three
different wood types — sherry, first fill
bourbon and refill casks. These are _ ,
skilfully married together to create David ¢ b o ; ( gt ’ i

Stewart’s signature bottling. Each bottle Y i \ S, DESIET D B . L AL e w‘

carries its own batch number. P * A S 4 NI ' R ok !t‘ flves

. 4 45 ik % ! oo ass of TI AT A mix of selected different ages of
= y B i e ¥ iy ! . -

* Bruichladdich, matured in Bourbon and
~ Madeira casks to create wave after wave of
~layers of sweet fruit and smokey flavours.

cise a an _end'fo.lllegoﬂ z
_mg‘Ttlj Gler&ef to the rest o?‘ -

._-"-‘- : :

PROGRESSIVE




/QH Whiskey = . Kilbeggan

rﬁﬂuced

Wn%y

_ ‘}lfhe worl S?/
d & the
ly 4 distilleries
? ugh they all

] ¢ 5 inge of products,

N NS leton I:*sﬁll , O
o+ é“’
and Kilbeggan Dis !

isﬁllers"Mi:
has been part

of The"IHQh Dlshllers gl
*1\972 until
~ it was sold to [
Irish whiskey is a pot s 9‘;
based on malted barley and
other cereals, usually distilled ' F

o three times, the wk s from
: & the Cooley Distillery’s be ;

. only exceptions as they distil ju
fwice'%n& q e in WO0§ for o

%‘_..

Ireland Blend 40%

Kilbeggan ‘I‘I"It . Ireland  15YO 40%

'—}! Connerf)hra ﬁeoted Single Malt Ireland 2§ JAO%

/Tyrconnell Smgle > Malt ""m'ﬂumd‘ it ;ff;— '40%-
Greynore Slngle Gral . 5 . . 8YO
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SINGLE MALT
NIKKA WHISKY

B > “YOICHL"
FROM Y .
THE BARREL

alcsig

SUNTORY
WHISKY

]7 Years Old

Kilbeggan 15 YO

Kilbeggan 15 Year Old is limited edmon vy Tl - ) ~ Hibiki meani mor),y olises a
bottling of hand selected casks to mark e R, dKecy : alts. 5 |qbe,.l_lo(m fover30 malts the

the 250th anniversary of the Old L= d [ 1kA } g - Id. The 24 faces
Kilbeggan Distillery, the oldest licensed
distillery in the world. It was voted the
Worlds Best Irish Whiskey at the 2008
World Whisky Awards as well as receiving
a Gold & Best in Class af the 2008
IWSC. Cooley Distillery also recently won
at Infernational Wine & Spirits the top
award of World Distiller of the Year for
2008.

season
- which are followed in # -old tradition
of ”Sekkl 'thgonuent apanese calendar.
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A{:rican Whiskey Evan Williams Exira Aged - 40%  NEW Jacquin’s Rock N Rye 75cl - 40%
\ - A
| BS’UW s’r;?:sl\fw/spmt '/( C){é'\:lz‘rﬁ)-loney * Van;rWinkle Special Reserve 12 YO 45.2%
t;,odmon that |sm med_mfh the f 9 b ’- _35 4 old Rip Van Winkle 15 YO 53.5%
7 gro the American nation. .~/ Bulleit Bourb ‘ it S it - 40% ‘
¢ Th wﬂ,ﬂ}ﬁsed thSkey //) . Al b = 2 (_."r 51 T, » — 7 Pappy'VCm Winkle's
from the French Mellow Gorn " - e > x - 50 /o_ » qrhllxnp-é‘?l 1‘1. 20 YO 45.2%
Ro ol H se that onc ad Sl A AN T P ¥ f b Y -8, M
5 / Jefferson’s 75c| {“_‘ W - 4‘1 '|5 : #-'Pq }
Kentuck me d state in . 3 iz - e A TR N -k T N <.
and Bourbon of its coui | g Je’ Sy ar Bt Je e W _ % N 23 YO 47.8%
In 1964 a Congres n > Jack Daniels ngle Barrel T : . =4 - '
Resolut_&an“_;_ﬁ'oteded the ‘.‘ L ey - -8 B
“Bourbon” d only since th ~ "‘J g D els Genﬂem n Jackt . - o ife L

the whiskey been defined.
basic elements of Bourban include
a minimum ofrw years in

proof from a mosh of at |o- _
corn and aged in charr
new oak

y Fot producer of Bourbon. Locate
1' Bardstown, Kentucky and foun
in 1933- Heaven Hill a

U _" mYOf [ .;. P

world’s fgvo oL x &} i
dlshllg? s pla i . : i ¥ _ ; 52 c‘?-‘.‘i-l..

Bem 2 . 1 he . . eS e T, T 3 ’ A 43 _' -_ . a : -y T &‘. ':‘.3»:
'dlshﬁ“ ¢ &3 4 ’ Vg _ s _,;; -

L

1 lerfed stocks ovalldbie
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Jefferson’s Reserve <
Jefferson'’s proudly takes this name ﬁ'qm
third American president os_‘fhey are compl
elegant and full of sophistication just as

These bourbons are ‘very small batch’meani

8-12 barrels are blended for maximum
and originality. Jefferson’s Reserve is 12
years old. The result is Bourbon with a r

bouquet, colour and flavour as well as a sof

and more rounded flavour. Bottled at 4
this will satisfy the robust faste of the tra
Bourbon connoisseur. Tﬁ has an 0||y
starts with golden tones

and melted butter.

ginger snep&b )

SMALL BATCH

e FTIA

AGED

_ :icenaw@ |

STRAIGHT

J?awtﬁan
~ WHISKEY

SO0 MRS
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/ Gin
& 4#&5::::3:

and juniper berries, wh|
provide its distinctive flovour
‘Each distiller has their own
secret recipe of botanicals so all
gins will have a different taste.
En|oy|ng o] resu_;wé in
/ed ef’

¥ -

11
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Hayman'’s London Dry

Hayman's Olqil'om by

LS

; NEW I'{hyman s Sloe M_{ \

NEW.JETM Dry Beqp*ncfsey ~

NEVJensens old Tom} }“

pueray



london

distilled

old

=<
GROWN
DISTILLED AND BOTTLED
IN HEREFORDSHIRE.
ENGLAND

48% VoL 70cLe |

B
>

'g;Jh't Crisp Gin

Jenson’s Dry Bermondsey : . - : : : gon
Old Tom was an early nickname for gin, and T LR : - ! « 1S . k‘q?h in by first distilling organic cider
nowadays it is generally understood fo refer to the = clit deiiley J ] ' , from their estate, info vodka and then
sweeter style of gin produced.in the late 1800s. But & g L, . & - putting it t ough the co“er#eod still with their

; e mix of botanicals fo make the gin. The taste

* ste of ju junipers highlighted by the citrus
é‘;Wee‘rness of the apples, elderflowers and
t has a beautiful and textured mouth feel

fo the luscious organic apples

Old Tom wasn’t always artificially sweetened in this :
way. Jensen’s Old Tom is a recreation of an ongmcl1 #
Old Tom recipe from the 1840s, when sugar was
more expensive and impurities were usually hidden

by the simple expedient of adding greater quantifies &
of botanicals. Jensen’s Old Tom is true to this styl >
producing an extraordinarily complex, intensel .
flavoured gin, with long-lasting herbal spiced notes

and a natural residual sweetness on the finish.”"

12
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o iGin

Hendﬁcks

Scotland 41.4%

'NEW quckwo Vlntage '._".

3 Scogand ' . 40%

"" y NE‘N BECkwood Vlntagg.,, A\

" ‘f
P‘ Ioe ’,_‘

= got_lan; '.60%



GIN MARE

MEDITERRANFAN GIN

s e aselor.

'GIN M ARE

“DESTILADOS DE OLTVA, TOMILLO, ROMERO, AUMHAC:

T00mL. Al 427 %wl

Gin Mare

Gin Mare esfablishes a new benchmark for

innovation in the super premium gin
category, taking as its inspiration the
different cultures and finest natural
botanicals of the Mediterranean region.

Sun-drenched citrus fruits, Arbequina olives,

thyme, basil and rosemary give Gin Mare
genuine warmth and depth of character, a
true reflection of the very people that
inspired ifs creation.

Gin Mare was awarded a Gold Medal
(Best in Class) at the IWSC 2010

7% cad
SLOE GIN

?ﬁ'.h\‘ul.l‘llde

WA PLYMOUTH [
BLACK FHUAS DIETILLERT
PTMOUTH BAGLARD

] .‘Th?ﬁﬁ(he to the ada.ress_ot
our hogrp since 1698. With
heart, unashumedly celek ites the
¢ d

traditional London Dry
ds ceS'd|§‘r||led‘m,fradl’rlonol
'_‘bﬁ was':reated\-te be the last

r o classic Dry Martini, but equally

" ’ﬁhmolly well in cocktails and long dnnks.

14
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Cognac Maxime Trijol Classic VSOP : France 40%
K./ ! ft ines1L |es Triiol ’
</ n% ome- fro@)hls'i'/c A o ,Jﬁ ;
P SouthaWeggimen i ang® rand Champagne XO 2 France  40% 80
however it can be |ushflob|y , H s i . V' 40% o
argue )ﬁot it’s thanks to the ennessy 2 = "'r“-‘_.ﬂ"-__' - raqge, o g -,7."‘-‘:-‘ i
Dutch that we now enjoy these Hennesé)nflne de Cognaq R 4 i“ 'Frcmce K 407 4 P v

magnificent spirits; for it was they 5
who, when purchasing sqltjrom
local merchonts in the
~aroun arente
discon
Ch Boro
regions, an began distilling
in preparati for sto,ro%e on
journeys. They called liqui
creafedl’brondewun ', or b
wine, and it is from here th
word ‘brandy’ origi
4 ! : __“-.: )
Distillation has foken p -}

many regions of France over
~ centuries but it is the brandie

~ the gentle undulatio
‘T Cognac that enjoy The g
- fame. Perhaps that’s down fo
perfect y soils mfhe rolling

slopes of t .

Hennessy'XO F'runce :"fg,

H,ennes gr dis

15



Courvoisier L’Essence

Courvoisier has been producmg the fmesf &3
centuries and was app: d “supplier fo the ) der Y s , §s -
of Napoleon 111" Cou'rvomer is the only cognac brand to f der of H sy, “ ol family ; Of i 3
be awarded “Le Prestige de la France”, Fran - " \ : nea : ) em‘éh# They
award for excellence. ] - d ch . > tamily: o g;pwers
i # of the
oday, still an

one of the
hey pursue
cellars,
hevery
F\e to bottle,

p so that
r S{eﬂeded in

U'Essence is the embodiment of*Courvmﬂe‘”fsé
Craftmanship, Passion and Innovation. The packa g
hand-crafted Baccarat crystal The blend, precious ¢

P> SilCa
unique - very old ‘eaux de vie’ from the begini
20th century, blended with ‘eaux de vie’ from
Courvoisier innovations in dlshllahon and ag
21st century. T

16



‘Armagnac, Calvados, Baron dé Sigognac
& Absi / ac

K ﬂ/n : Abiz
ac, nedﬁre#'h wn,.” )

ion.st e fown.
mus’rb€mode from.at least 90
. percent Ugni Blanc, Folle
/glcln he, or Colo ord' rapes.

NEW Jcnnequ VSOP . 5

]nj&ne Calvados‘

d’ﬂér:eroy* SOP (hlvaé “p
V.

imited and stri

17



Janneau VS

Janneau VS is a blend of spirits clis;i-lled from whi

wines produced in Bas Armagnac (63%) qn?_ ¢

Tenaréze (38%). VS is also a combination of

'
different types of distillation: a single distillation in

a continuous still, and a double distillation in pe

stills (alambics). The blending of these two ty,
distillation in Armagnac is unique to the
Janneau. The spirits are aged separately i
casks for over three years developing their
individual characteristics until the blend ma
with his magic touch combines them, csi‘_'
can, in the happiest of marriages.

m eure absinthe is a clear
eue wﬁh’ tjure “and delicate
e I

| PMEITERUK ARTISANAL AUX FLANTELY

ABSINTHE

e

e Suisse
sed ‘amer’

birl e of absinthe:
-Tmte- , Switzerland.

nat lingers elegantly on
s njoy e(_i by slowly adding
‘part ater creating a swirl of
cent colour finishing with a beautiful

hite 1ex'rure:5nd releasing an array of

intense ﬂro_qnos hs perfed balnnce means that,

18
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yé i le
or, y‘ﬁsﬁle{; fby

fermented grain but also fr
other raw materials. The word is

a diminutive of the Slavic word
"voda" for "water”. Perhops ‘most
popular of the spirits due to its
vorlefy of uses, it is oﬂen u.!gd as

" _Thundef‘Toffee Vodka B i
. % :

NEW Chase English Potato Vodka Herefordshire 40%
N[3%% Sipsmit}\. Barley Vodka London 40%
UK 29.9%

Clro_c' 4

-

Grqp?:b'g'g;e.'




CriksE DTy

Chase English

Potato Vodka

Voted ‘World's Best Vodka 2010" by the San
Francisco World Spirits Competition; Chase is
Britain's first potato vodka. The potatoes used
to make each hand-filled bottle are grown,
mashed and distilled on owner William
Chase’s farm in Herefordshire using only the
best artesian copper batch pot distilling
methods, giving this super premium vodka
true provenance and genuine quality. The
result is a very clean, smooth and naturally
sweet vodka with a creamy background.

in small
l!mi mﬂm:nl
sh natural
citrus flaver al
the Nolet Distillery

production run of
vodka is tasted by a

(P SGREY GCOSE

§ —VODKA—

VODKA
i | WITH NATURAL FLAVOURS

'l mon AT AL,

Pmky

}'Aade like no other, inspired by the creation

- of a perfume, twelve individual and
- separately distilled botanicals, including rose

petals, violefs and strawberries are hand

20



Oval ~ Austria 42%

Skyy Vodka CUSA 40% ¥

N%% In{ﬂsiong Passion Fruit, o . TSR Y : L
Raspberry, Citrus 3 ; USA | © ., 3 e e TN ¢
Hangar%ﬁe Stralght 1" ‘,  USA ( X

chgqr One Buddha s
~ Kaffir Lime, Mane

- WC -w |U eﬁy ﬁ”ﬂ.\»
ﬁ So qr neV‘”odk o o4

2]



Square One Vodka

Square One Organic Spirits is a family-
owned artisan company based in Idaho. It is
the first in the U.S. to be founded with the
sole mission of creating innovative spirits with
an eco-conscious mindset. With a focus on
quality and a desire to protect the land,
Square One is made from 100% American
Rye grown within a 100 foot radius of the
distillery. The water used imparts
unparalleled smoothness, reflecting its origin
in the Teton Mountains, one of the few
remaining pristine water sources in the U.S

natural ingredients and with .
production methods. The grai
winter wheat, prized as the ab
distillation and the flavour pro
summer fruits and citrus. Eithe
in a Martini, Mamont is a choice for the -
discerning and never fails to delight.
«

o

. firh
quilibrium; filtered through
bl it It is i'gtilbg:g‘l*%oﬁle_din St.

he-art distillery and is

a new staf
only the finest Russian

O
q;&ﬁ- to

ingredients
4

GALA APPLE FLAVORE
PREMIUM VODKA

Stolichnaya Citros /Gala Applik

Stolichnaya is the authentic Rusiian vodka with a unique
heritage dating back almost 100 years. Its’ reputation as
a pioneer and leader in the vodka market is
unsurpassed. Never overly piquant or sour like so many
green apple spirits, and never artificial-tasting or candy-
sweet. Gala Applik begins with a nose of red apple and
hints of zesty fresh citrus for an overall clean, bright and
enticing bouquet. Upon tasting, one is immediately
taken by the natural sweetness which suggests orchard
fruits with drops of pear, before a refined and balanced
finish completes the flavour experience.

22



Zubrowka

P

==

a2

*Krupnik Ho

T SO,
- Wisniowka
. y o]
3 =

Poland
NEW Ko_nik’sﬁiil ~ Poland ;
NEW ﬁ.’ow I.‘e%pard .4? land ; o

"‘drﬁ‘



KONIK’S TAIL

VODKSX

Konik’s Tail

Konik’s Tail has been carefully tended for years:
by Pleurat Shabani the Creator and Master of
the Cellar, who tasted hundreds of blends and
samples until the desired texture, flavour,
character, aroma and complexity was achieved.
Hand crafted from a unique blend of three
grains - Ancient Spelt, Golden Rye and Early
Winter Wheat, the result is a unique combination
of art and patience, so carefully perfected. A
unique blend of three grains ensures Konik’s Tail
is rich in flavour, full of character and distinctly
complex and above all wonderful to sip.

VOoDKA

Jﬁ.ﬁf : g f C | : B2 a3 ' . Flavoured by nature, Zubrowka Bison Grass

Vodka continues a tradition with its roots in
the 16th century. Amazing flavours of herbs,
hay and tobacco. When paired with apple

- the “frisky bison'is the Zubrowka cocktail.

wheat rain used i
super premium vodkas, Spelt was fi t farmed
5000 years ago by the Egyptians and e
grown naturally today without the use of
pesticides or ferfilisers. z, o A

| &l a

24



4;)” N
/ Rum NEW Pyrat XO “Anguilla 40%
m/ Wllledﬁeﬁmge, NEW Pyrat Pistol : Anguilla 40% .
msugortbne : : : N
by pmsuch as molasses '} NEW Wth dldsk 1623 T,- gt 4" AngUIIICI Jd - 40% ’ .,,J :
i, . oubuiaberg, - U T e el 1577 T, AN
disﬁlllaf.ion.. The distillate, a E|egr NEW Blmcl;erg Overpr : S . —— ,- | o
liquid, is then usually aged in - 3 ~ o 3l F i g ) g 5 R T
oak and other casks. Whlle‘ﬁhere NEW Cockspur 2 YO > P . b B 240N . L. AN -Tf_
are rum producers in ] Y e } | —~ Sl
such as Aust Indlo Reunion Aount Gay 0‘ se -
Island, and sewhet'ao g, - o o
the wya i maijority / kum GOY e _“
production occurs in and ai - y 3 .'3 -
the C%JF%beon and alon >

-~ D?meroro RIVQ

»
“The best rum in the w is th
one that is in your g"ll ss, or t

next one, or the next one...

»

L
la T

UK Rum Ambassador.

». L
) ! i
_ q - www.mme:perienc’e!

25
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RounTGAY Al

“ERAD

COCKSPUR

HANDORAFTED BaJAx RO
FRODTCT GF RARBADCS

12

e 4

80 Prool

oL e

Mount Gay 1703
Mount gay text - f\(\bun’r Gayv-Rp:n.\ -
evidence of rum production on the
Mount Gay Rum Estate dating ba
this golden Rum is the oldest r

]

P

XO RESERVE 4 .
- Al Vol [ b
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! Limited stocks availat

Ty

Brugal Anejo Dominican Rep. 38%  Appleton White Jamaica 37.5%
Brugal Exira Aneio . Dominican Rep. 38% Ap&leton Special Jamaica 40%
NEW Ron Barcelé Anejo Dominican Rep.  37.5% ':Ap';::ieté"n. Estate VX Jamaica 40%
NEW‘Rgn Barcelé Grand Anejo ﬂ'emlnican Reﬁ 37.5% __'Applét§n Estate 8 YO Jamaica 43%
NEW Ron qucelo Grand Pla hm;m‘ # ommlc "Rep a? 375‘7 - pble o EﬂﬁfeﬁExtra 12 YO Jamaica 43%
NEW Ron Barce F, nperia 3 ; Appleton Esta 721 YOt Jamaica 43%
W Ron Za ca L% | Jamaica 37.5%
'Rngqcapa ﬁ enq,rlo 231‘ Jamaica 63%
"J;r‘)"' 5 e Jamaica 40%
] ‘&W“’. '-'J"‘.n Y
;E_ :
o
&




B AGED YEARS

JAMAICA RUM

oG R A N—+

0% Al Vol
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» ?.-0 eron Estate V/X
Appleton Estate VX is the embodiment of the
' istinctive rums for which the Appleton

Ron Barceld
Grand Platinum

Ron Barcelé Gran Platinum is a blend of

i B i Estate has been renowned for since 1749.
average 6 years old rums aged in bourbon ' ; TP ! ; 3 S e P = T
barrels distilled from sugar cane juice, witha : . . g e : l' ;.2’;[ sta 'SdG” Iexcep IiOITO en
filtration process to complete the final stages of ey » . 0 \ ifterent pot and column still rums.

The full bodied medium-sweet rum boasts a
- warm golden colour, rich in aroma, smooth
~on the palette, and is refined & rich in taste.
e flagship brand of the Applefon Estate
ica Rum Family, this rum is a great
penlng to the joy and explorahon of the

its production The aged rum is carefully filtered
through charcoal which removes the colourﬂmf‘ -
naturally brings the aging in the barrel and
refined aromas of the product. The result is the
Ron Barcelé Gran Platinum, well-structured rum
with its line of aged rums and crystal atfribute, -
bright and smooth, designed to satisfy the mosi
demanding consumer palate
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NEW Trois Rivieres Blanco ' Martinique 50%

N]3%% Chairm}u;n’s Reserve St Lucia  40% ' i

NEW dmirm‘oﬁ's Reserve Spiced St Lug:"iaJ  40% { k‘ "
X ”NEW Admqul Rodney ‘ % pre SRY
NE\gTéf 5

-

mElements 8 Pluhn

i fozf@%

= P —
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CHAIRMAN'S Al m— LI ¥ Sady Ay N
FARY el (el 8 (I o« o R / KRAKEN

\_ 'SPICED| |

AUTHENTIC CARIDBEAN SPICES

ﬂ[& 4:-"|'H|. WITH FINEST 5T. LUCIA RUM J-Im e

Propucy oF ST. LUCIA

PATLLED, BLeNDED mm BoTTLED EY: 57, LUGIA DT & L I Nafio o0t THE m?llflu
[ CASTRIES, &T. LUCIA, Wl - L u'"l".gplnl';ﬂﬂ-
W - A LW ¥ ’ " s [
b » i TL T
i
.

Chairmans Reserve - Diplc CC erve : Kraken | ~a
. d % . ] - - 3
Spiced . ’ e A e - S | Rum
Chairman’s Reserve Spiced is the latest - - c ! Be c T
addition to the St. Lucia Distillers range.
Based upon the same high quality rum
spirit used in the making of the
Chairman’s Reserve Rum, this rum is
infused with authentic Caribbean spices
including cinnamon, clove, nutmeg and
vanilla as well as richeria grandis, which ‘
is known locally as bois bandé to create
a genuine St. Lucian experience
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Cachacg Sagahba Pura Brazil
y acais afrad a Sa A . _ Brazil  38%
mo;fstﬁrwhe w P,"; ‘;- - 3 : - ;- e )
spm’r It is most famously served ¥ eija Flor Pura B i s " Bmz'l 39 A’,' & S LA
—Y itinha, a cocktail with 2 s e IR T S
g i ggr’ond ice. Cachaca Bella Flor Velha 2 YO w B e ﬁ.-_ Bsm'z‘» 3796 7 o g;‘:’

is made under the strict rules
the Brcmhon government

/ Bel|g;sF|Heservq Especmln OYD!'F
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e
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NATURAL CANE CACHACA-BRASIL

B Y

L

N

Beija Flor Pura

Beija-Flor is a Cachaca (Brazilian rhum agricole) par
excellence. This is not a mass-market brand designed
simply for Caipirinhas - rather, it is a small-scale,
boutique product made by artisans with a meticulous
attention to detail and commitment to quality that is
simply impossible for larger scale producers. The Pura
has an incredibly lush, rich texture and an amazing
: s x

spectrum and depth of flavour for a white spirit thanks to it e ’r
at least a year of resting before bottling, while at the > e pigy "' izedaqiitie fffespective

ik o le the R Bl diior | 2l : 3 i ur, with @ produchon recipe entailing several
other end. ot T S e e R Rl g e e N  Bic o y - evefs of successive infusions to blend the different
ten years and exhibits a level of complexity that we simply LBoa ; y i - ‘-q

] . . ingredients. The predominant taste is star anise. It is
had not imagined could be achieved by a Cachaga. mbined with a new fruity sensation on the palate,

_d"o fresh after-taste.-taste. 32

do Sumbuco D%son is a sweet liqueur,
onfblnlng essential oils obtained by steam distilling
: ds of star anise, which are soluble in pure

s Iqohol A concentrated solution of sugar and other
atural aromas are added to this. Luxardo Sambuca
pberry and Luxardo Sambuca Spiced Apple are a
ariation of the traditional Luxardo Sambuca dei
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Tequila ’E | Jimador Blanco & Reposado Mexico  38%
\ Nfﬁf Pl s sies ed 4 i’%\::;;h £ P,/’ Herradura Blanco, Reposado & Anejo  Mexico  40% ¥
3 | nds, as Tequila.- : Jose Cuervo Silver & Especial ~ Mexico 38% .
Tequila 0% Agave has a : e = - v
special and unforgettable taste ~ Jose CUerVO T"OdiCiOﬂGl 50C1 : -"“‘.",'?,— ", - Me)(ico 3-8% St 4 .
that in many ways differentiates it eﬁ ' P B T o Tty (e
from other distilled spirits. Jose Cuervo W ?\ﬁl‘
Production is only ollo»yed in Gmnd Centenario Reposaé;*%mépjr r A - P

certain areas of Mexico, a d as .

the name 100% ' Jlose CU‘rvo Gr
Tequilas ar ﬁwcedton
the di |e(fsp|r|1 of the
Weber A ave, a member
Lily family, and ore reduc
boﬁlmg s’rrength usuag,.o
waters sourced from artir
wells situated at the dist
the case of the larger mass

produced brands, demine A0
water is used insf
Tequila 100% Agave c

Jose Cuervc .

¥ -

Jose Cuervo
s AN
=

Reserva de la Familia Platine >

s best served at oC
'remperoture, and S|pped from
capal o_or'sn I

oy

3 Kf‘ LE
33 f lerfed stoéks ovcul@k.-
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Hecho en Mexico 0% cor
Prodacido en Geoa Famarhoe
o o Bt el oo Mo |, Koo . Wicn (P 25380

0%l 10

Herradura Blanco

Herradura Tequilas are made from 100%
finest blue agave, all-natural, estate
grown and estate bottled. The classic
agave note with aggressive character,
hints of vanilla and anise sweeten things
off to the end. The taste is clean and
sweet with a slight oak note. The finish is
warm and long.

/R .\
PATRON

HAGHAR TRADICION FAMILIAR DY

»OA8 AA

L # . 4
~ Patrén XO Cafe
S 1 =g atrén XO Cafe is a unique fusion of the crystal
o W “clear ultra premium Patrén Silver Tequila, that is
~ made of the finest 100% pure weber blue agave
~and Arabica bean coffee, that is grown in two of
~ the most renowned coffee growing states in
. ﬁ‘\exico, Veracruz and Chiapas. The higher proof
rings out the flavour of the pure coffee essence
ﬁ"’? the ultra premium Patrén Silver Tequila. The
taste is dry and not sweet. The sugars are kept to
a minimum allowing the product to be

,S.'consumed as an ice cold shot, on the rocks or in
a premium cocktail.

: fure. " from
~ portion of the Agave’s |
- Agave plants betwee

3 - 5
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Cocktail Mixers Monin Range France

The official definition of . :
Cj CET O‘ﬁ‘g 4 erldnilng?oih: . Non-alcoholic syrup perfect for cocktails and coffees,

modern Merriam-Webster ~~ Auvailable in the following flavours,

Dictionary is"An iced drink of
wine or distilled liqguor mixed with
flavouring ingredients." That's a
broad definition, but reflects the
modern practice of referring to

Giffard Range France

Apricot Brandy, Blue Curacao, Cherry Brandy, Créme de
Bananas, Créeme de Cacao Brown, Créme de Cacao White,
Créme de Cassis 20%, Créme de Menthe, Créme de Mure, Triple
Amaretto, Almond, Apricot, Banana, Blackcurrant, Blackberry, Sec, Fraise du Bois, Framboise, Lichi Li, Mango, Manzana Verde,
Blood Orange, Blue Curacao, Blueberry, Bubblegum, Maraschino, Passion Fruit, Pink Grapefruit, Pomegranate,
Butterscotch, Caramel, Caribbean, Cherry, Cinnamon, Coconut, Rhubarb, Vanilla, Violette, Watermelon.
P il ot Ws 7 Cucumber, Coffee, Chocolate Cookie, Dark Chocolate, White
a Cocktail: irst published Chocolate, Fig, Green Apple, Ginger, Gingerbread, Gomme,
‘(ddmm of the Cocktail Grenadine, Green Mint, Green Tea, Guava, Hazelnut, Honey,
eared in an editorial Jasmine, Kiwi, Lavender, Lemon Pie, Macadamia Nut, Mango,

reSponse in The Balance and Maple, Orange Curacao Triple Sec, Pi l’féqppb Passion
Columbian Repository of 1806.

Cartron Range France

Créme de Cassis 19%, Créme de Framboise de Bourgogne,
- Créme de Frais de Bois, Créme de Mure de Roncieres, Créme de

This read: "Cocktail is a
stimulating liquor, composed of
spirits of any kind, sugar, water

and bitters."

Having a resurgence in
popularity in recent years there

are now an amazing array of
flavours available to bar tenders,
enabling them to create truly
interesting & amazing drinks
using everything from the classic
Créme de Cassis to Liqueur de
Coquelicot de Nemours (Poppy).

35

Peach, Pistachio, Pomegronute R _ " !IEéc_:h‘é de Vigne, Anisette, Apricot Brandy, Banane, Blue

Strcwberry Bon Bon, Teﬂee, Vani
X !'l o

Briottet Range

Créeme de Cass
Frambmsé Cre

de Chatq gn : '

! '{oc"up, Cacao Brown, Caramel, Kiwi, Lychee, Orange
Curacao, Parfait Amour, Peppermint, Poire William,
z“runate, Triple Sec, Vanilla, Watermelon.

' 'prgz (24) 150z

Syrup 250ml
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Monin Range

For three generations Mogu'_

to create the finest quality flave

Each year they procure \‘H‘g. 3

natural raw ingredients fr

22 countries, sele'g'ﬁn

suppliers. Then they p

ingredients, with no a .

no preservatives, 1

the pure flavour. '

!.
1
2, |
I s
,_.' '!.’. “-_;
Le "?y e £
fs ..“:o G
onlla oo
"
=1 (uracao Blev
BLue Curagao

4

- \ ‘ " "'"
s b
re than 120 y ars of know-how in
igh quality liqueurs. The philosophy of
t, preferring natural taste and
‘nature in the production process is
E management which spans four

e b
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;s»de!rve 1?0 %renol

incty s
Ther

flovours of fruits herb s or spnce}
Just one or two dreps can add.a

lot of flavour'to drink os,f
rk like a highly concenf ted
eir

) ool ings ed or
ial w xed N
‘%ydcom ex flavours ‘develop

;jaz‘. 5%, Whlsky Barrel qud 175"/9‘ ‘F‘,,

- USA 11.8¢l

NEW Fee Brothers Bitters Range

_Aztec Chocoldtb 2.6%, Celery 1.3%, Cherry 4.8%, Cranberry
apefruit 17%, Lemon 45.9%, Mjnt.35 8%, Old :
Plum 12°/,,i Rhobarb

4.1%,
Fashioned 17.5%, Orange '9%, Pea %%a
f‘i “'

%fhro’u‘gh the whole of @ drink or
/A dish. T ‘_h""-- )

o

deve'lbpe a
inks throt hoqj he
v . oriqphn'fé s
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uf J , Aelocoton
B HiSKEY BARREL-AGID | R Peach
' + 44 schnapps

8 Wy b 210 - Lo 2%

enné Schnapps Range
s d;dehcious and versatile liqueur.

The Bitter Truth bitters are made by Stephan Berq,,
> comes in an array of 15 flavours and its

and Alexander Hauck, who have worked in bors all
over the world. They were part of the coc taste is produced from natural essences.
revolution which looks to seek out old tra nne is a popular cocktail ingredient and
recipes from a bygone era when drinks we‘?g'vﬁﬁ;b - ; . rs ¢  enhanced profit opportunity o venues.
individually, before mass production and ; ! : : & 1 ur Global Brands representative for a list
consumption. They take old recipes and re- gm Teichenne cocktail recipes.

bitters which no longer exist in the mod‘e'rn %
and make them available in small quonhhe* 4
fresh and fragrant ingredients. Bitters are made to-
enhance the smell and gently affect the taste of
drink which lends them particularly well to si_rﬁplq
elegant cocktails.
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Liqueurs NEW Hayman’s 1820 Gin Liqueur UK 40%
—‘h/dhsueuwe a r|c:nc;nd vo;:'ed/” %r/ﬁut}\ Pimento Dram Germany 22.5% i
o created for me‘&fnol use. er Truth Elixier - ~ Germany 30% &5 T i
Herbs, ds plants and 151 = A T . W -l
fi:ifsncr,?ed fosf fh;rpbc;::f;?d ' NEW Bitter Truth Aprlcot Brandy -r'ﬁuf- ¢ Germqny 24% TR R
properties and steeped in NEW Bitter Truth Créme de, v.oleueﬂ ~ Germany 20%
1L _
alcohol to aid ingestion. The o i L8
word liqueur coming from the NEW Bitter Truth E|derH “' il "!‘P' @Fm‘fmy 32% i K
Latin word Liquefacere ; }

3 which rieans. NEW Plum Liqueur De ance Pru

A & ~ “odissolve.” st Germa W o
Wi possmg‘of ne, r — -

||queur§ ave become leisurely '.3.. M ’D 5b° emé de 055 S & J

drlnT<§ t can be enjoyed at o . > .‘ -
any Tlme although due fo‘ eir - det S*MG'eI % . rc

P

P S | P

-
- >
-
been consumed 0 -

Modern liqueurs ho «=- Sen e o Sl TR ¢ LN _ - _ i e
created from almost ¢ . Y er, Raspbe , AL ' \ e !
flavour known to man and the L= ) o % o e T B b

£
il
- WP
:
E i s
ety v
l',._
i
-
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The Bitter Truth Elixer
A digestive liqueur that blurs the lines _(')-r' n
wisdom. Firmly rooted in the traditions of both
sweet vermouths and alpine digestive tonic:
in a pre-dinner Manhattan or Negroni or e
after a rich meal to aid digestion. It’s as dt
finest vermouths with an alcohol content that allow
defy oxidation and the need for refrigeratior ;J(‘!i

thoroughly intriguing and the most astound W
addition to the cock’roilia_& rsenal. '

-

Q-‘ ” .
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Liqueurs NEW King's Ginger ' UK 41% Cointreau France 40%
e /0 , "'z a?/lt' ym  du Canton France 28% ng.da:'ih Napoleon Belgium 35%
7 NE Tford Agave Sec - France 40% I.uxc:rdg‘;r Limoncello ltaly 27%
. > Frangelfi‘ 2 : ?fﬁi , ;"hdrlg' 20% £, _?lqy»}d:' t ¥ Scotland 35%

Scotland 40%

Coole Swan

.ozqrthlte, Vhite Ch . . ria 159 a- Y e ? France 17%
- France 20%

ltaly 40%

France 38%

Germany 35%

France 55%

France 55%

Sri Lanka 40%
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King’s Ginger e,
This emphatically ginger liqueur was
specifically formulated by Ben?ry Bros in 1903
for King Edward VII. Rich and zesty, it was
created to stimulate and revivify His Majesty:
during morning rides in his new horseless
carriage and has been appreciated by bon T
viveurs, sporting gentlemen and high-spirited
ladies ever since. it is a splendidly uplifting:
tonic to be appreciated on its own all year
round as well as in any number of cock\‘ci’&
and long drinks. T -

e
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7 Vermouth nc v 3 France ~ 17% :

I_:rang_e

aromatized with herbs and spice: : B i) LR ~ France ;
There are three general styles of . e T : .
vermouth, extra dry, bianco/white,
and sweet/red. Sweet red

f"vé;moub |sdrunkasa apéritif, @

drink ser
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- Antica Formula . - artini Gold
i‘g have heard some whispering
ot MARTINI® & DOLCE&GABBANA.
, it's all frue. As two world-famous -
] onﬁt‘rl-é_have long had a mutual
r each others brands, in fact we have
been collaborating together for more than
ten years. It was only a matter of time
ore we found ourselves working together
“ p secret product. So after a two year
ney, MARTINI® and DOLCE&GABBANA
proud to announce the arrival of
RTINI® GOLD By Dolce&Gabbana and

w here for you fo see.

Lillet Blanc

Since 1846 Lillet Blanc has been the -
aperitif of choice for discerning French . % 3
society. Made famous as the essential R
ingredient in a Vespa cocktail, Lillet is \
now enjoyed with lemonade or tonic as a
long refreshing summer drink.
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~ Sherry and Port
; ) A

£ _ ' ‘ Spain 15%
- Witk bigh / ey's Amé:;\tillado ae - Spain 17.5% i
4 -Ithd rodu::]fciio i NEW S{mche‘z:Romante: Hnos Jerez - -3 B : 5 ,
- Reservas Especiales Collection -'Jb‘ "4 ¥ < T
. - g o P 1} % [ ! v
Flnojf_y‘l&wﬁeno & gﬂ'"
_ . : _:Amgntilamo N’PU,‘ 43 | .&
™ , in : grapes i n- ) ine .‘: [O Cortado ::‘r '.‘
. y r covered the ¥

Helagly !‘ = ’Ooi'o§o-,'

R ] e ®
| :n-o'-‘.- '

e}dr:gor'dinorily divers <
- They can be &
y accompaniment for foods
* varied as freshly (C:E yght and d »
grilled fish, cured mec ';{fgs' b
- matured cheeses a b
- ? - humble mir &%
(- " -
e Port is a eet, fc rtified wine fro o

the Douro Valley in the northem

Wi
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New Worl_d&me

b 4 Her@“ﬁbﬂﬁéome omozm?, ﬂ

premium wines from around the
world. These brands are

mo lassics-and offer your
stomers something a little

2 specml award winning wines

N *’ ‘rho'f are full of fayour

47
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Terrazas Reserva Mendoza, Argentina

Ma{bech ar’%nnay, Torrontes
LA

Cape Mentelle Margaret River, Western Australia
Cabernet Merlot, Sauvignon Semillion

-
TS

Cloudy Bay - Marlborough, New Zealand
Souwgnon Blcnc, Chqrc!%nnay',‘Plnot Elmr, Te Koko

s‘n o e s

Grove Mill
Suuwgnon Blonc, Pﬂo

= .." 4 =

NAPA

CELLARS

e Napa Valley

| Napa's legendary terroir with

wine can be. Cheers!

At Napa Cellars, we're putting a modern
spin on classic Napa wines, combining

contemporary sensibilities to create
delicious wines that possess all of the
character you've come to expect from
Napa, but with an attitude and price
that we think you'll find rather refreshing.
In doing so, we're redefining what Napa



Los Gansos

Los Gansos

Cono Sur Vineyards & Winery was founded
in 1993, with the vision of producing
premium, expressive and innovative wines
conveying the spirit of the New World. Their
name refers to the company’s geographic
position; it represents wines proudly made
in South America’s Southern Cone, on
whose western edge lies Chile and its gifted
wine valleys. The logo also evokes a
freehand drawing of the silhouette of South
America.

Seaglass

Sauvignon Bla.

Every once in a while, : ; C ugh d'\frﬁw
. ’ L %, : ; aland. Cle oy ‘opened the

an unexpected treasu : : e % laié‘ s

seashell, a heart-shape:
piece of sea glass. O {
thing hoppens with wine - c
you know you! ve nd
something unique. f, /
SeaGlass Wines. Made wi 5 e T
sourced from prgn

Santa Barbara and Mont ﬁ“ e
are a revelation of bright flavor f
alluring aromas - proof ihoi,iHe World is
still full of magic.

ut ‘with the most
crisp, elegant

gf{*h food.

nes to the world. A

> range and lean

GROVE
MILL

=3

Grove Mill

We are as passionate about our
winemaking as we are about
sustaining the natural beauty of the
environment it comes from. This is
symbolised by the Southern Bell
Frog — now thriving in the wetland
we have established and appearing
as the golden mascot on our label.
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n becquse

the anointme

klngs Rchnlty
‘0

messc
wine fl’&m Champg.g
ossocmhon with- |

- power. T

- manufacturers d
considerable energy to ’. .
a history and identity for their - '
wine, associatir 1&“

d themselves with nobili
royalty. ﬁmroug dverhsmg

aging eysoug 1t te
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Cuperly N.V &
The House of Cuperly dates back to 18'4‘5 T g
and still remains today within the original
family. The blend is made from 40%
Chardonnay and 60% Pinot Noir and the
wine has a golden finge with a persistent
froth. On the palate this Champagne has a
delicious fresh fruit flavour with a richness
and complexity typical of Pinot Noir.

&
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CHAMPAGNE

BOLLINGER [RES el o e, ] e Sriag
LINGER A IR o . 8 (Wharles Heidsieck

BRUT RESERVE

“ Tooun 91 paanct - ProDUCH OF 1IANCE g1 o

b

p Ry -
Bollinger Rose N.V.
Bollinger Rose is made by adding re'd' B,

wine, it accounts for 5 — 6% of the Special ;o‘" 'S
Cuvee blend giving birth to Bollinger : i L
Rose. But a cuvee’s singularity amounts to
more than the sum of its parts and its - ¥ ) | e, | = B en times by the
taste reveals the mystery of the Bollinger _ ¢ : S ) ernati Wine Challenge. Each year, the
Style. Red wine rocks the tidy order of the : - O e . ] %&is trenghtened in the world
Special Cuvee, giving it a power of - o : e «and connol 9(];'(3 by Lhe
aromatic affirmation as well as a freedom ss, relying on n Hing ?)u?si;svg('cz;;ioncl
of tone and spirit, a sparkle and a

g y s Heidsieck has consolidated its
particular presence. 5 - 1 as the champagne for "those who know".

ra
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_ Bottlec d C
NC il Hat _
a huge im change in the post- ' A
T fewvyears wi 0 N : - orae
122)(33om| &15x500m
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brands emerging on to the
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"4 E

global market. Co «#
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verry & Lime
Sweden

becomlng far more kno
b 1
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Beerlao '
Beerlao proclaimed as Asrd;“
and hailed as the Dom P
Bangkok Post has finally a
premium rice beer that defi
anything and everything i
Beerlao is the embodiment
jewel, a tropical parad
age, when time was not
and the joys of the mom
the future..Enjoy the mor [ :

Brewed with locally grows i r —— urs Serve over ice - with
Mountain Water, Gerrg' : Fr -y 5 g - € kGVéS fo give YOUF

e
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W_at{ and-Soft Drinks Tegi,mcns Botapically Brewed Drinks 24 x 125ml

mixers 16 purees for use in 7 Fenfimans Botanically Brewed Drinks 12 x 275ml - R ..*‘..'f“ LA
cktails also stock the . - Y~ s “‘}I . + ey S

2N

%}an ’,(:é 5;02 \ » ,7)(inic, Curiosi'f)"'{iCola, Ginger Beer

NEW Rose Lemonade 2, Dandelion
w.available in , y — ks TLRE —
perfect mixer. Ihq dy, Victorian Lemonade, Cu

e
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Robin Gray
CEO & Founder

Ebrahim Mukadam
Managing Director

Contemporary
bar & restaurant
account managers

North East England
Ray Callan

07970 773 114
Rob Cooke

07977 514 710
Tim Gray

07970 280 479

North West England
Steven Brewer
07890 265 606
Ellen Davies
07807 027630
Nick Roberts
07980 768 535
Renos Savvides
07980 768 537
Eileen Butterworth
07970 158 045
Jeanette McKenna
07970 158 030

Harry Landless
07977 937 825

LWC Head Office ot
3 Stainburn Road, Openshaw, A ancl
Tel: 0845 345 1068 - Fax: 0161 8483 ¢

Central England "
Marios Mallouris
07977 511 883
Max Worsley y
07980 768 510
James Hine

07974 724 387
Kevin Barnes .
07977 899 504
Kevin Powell -_"n-‘
07774 742 073

Alan Tunnicliffe
07720 548 445

- ¢

South West Engl "

David Jolly ¥ .
07970 080 205
James Pigeon
07967 800 745

Keith Jenkins
07980 768 501

Jim Mcleod =

Shaun Healy
07904 183 0418

07980 768‘_5,0% : p
South East &m n
4

' 4
es
i

. .-:‘,

enquires@lwc-drinks.co.uk - wWww.Iwc

A




