Introducing LWC




Who are we?

The third largest independent wholesaler of beers
wines and spirits in the UK

Established in 1979 by our current directors Ebrahim
Mukadam and Robin Gray

We carry over 4,800 product lines

We distribute to over 5,000 on trade customers every
week

We were voted “fastest growing privately owned drinks
company in Britain” by The Sunday Times
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What do we do?

We provide the greatest number of products with the greatest
level of service in the UK drinks industry.

We specialise in helping customers maximise sales and margin
through recommendation on product lines that are best
suited to their individual market.

We are partner wholesalers for all national and regional
brewers providing back up cellar services and point of sale.

We design and print bespoke wine menus and drinks list with
our in house design team.

We provide a dedicated account management team to ensure
any issues are quickly eradicated.




How We Can Help Our Customers
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Beer Brands Portfolio

WG Head Office
3 Sakrbam Boad, Openshaw, Manchetter, M1 200

131 Different Draught Lines

er Brands Portfolio

426 Different Bottle
Beers z

1,200 Spirit Lines

6 fantastic promotion
brochures per year




How We Can Help Our Customers

1,182 Different Wines
now available.

Wine Brands Portfolio 11/12

DRINKS MENU

Bespoke Wine List Design Service



Why are we different?

Zero listing fee which gives us complete impartiality and
depth of range

100% customer focus
Our expertise is born out of retail experience

Complete commercial awareness from helping thousands of
customers grow their business

Completely independent which results in faster decisions
cutting out red tape

We provide the best balance of price, range and service in the
industry.

We have 51 pubs of our own so we understand the market
fully from both sides. " 4




How We Can Help Our Customers

43

VHF Party Nights with
the VHF Girls

Brazilian Carnival
Nights with
Cachaca and
Palma Louca

Music Nights with
Beer Lao Tubing “shots” sponsored
Party entry




BUY 10 CASES FROM THE
RANGE OF VHF FLAVOURS

APPLE SOURZ 3 X 26ML
VMF CHERRY X 2 BOTTLES
APPLE SOURZ 3 X 26mL. | CANBERRY JUICE 200 ML
VHF CHERRY X 2 BOTTLES | © CHER WITH ICE
CRANBERRY JUICE 200 ML
PITCHER WITH ICE

INCREASE SPEND PER HEAD e S
GREAT CASH MARGIN PER SERVING VHF CHERRY 2 BOTTLES
DISTINGT POINT OF DIFFERENCE PRACH SONNAPRS 3 X auml, | OTANBERRY JUIGK SO0ML.
FROM YOU

PITCHER WITH ICE
IR COMPETITION VHF ORANGE 2 X BOTTLES

KEEP CUSTOMERS IN YOUR BAR FOR LONGER 4 TOP WITH LEMONADE
ENCOURAGE CUSTOMERS TO COME BACK PITCHER WITH ICE
'O YOUR BAR TIME & TIME AGAIN




World Beers
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A new and exciting @

“Asia’s
best beer”

TIME MAGAZINE




LWC Brands Portfolio

“Me Too” Brands Drive Margin, Footfall and Spend Per Head




LWC Brands Portfolio
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The absence of huge marketing spends
means you can offer your customers an
excellent product, at a competitive
price without, sacrificing margin !!




Training

Spirits

* W.S.ET level 1 spirit courses run by LWC

« W.S.ET level 2 spirit courses run by LWC
 Brand Ambassador Spirit led training throughout
* theyear

Cocktails

* Bespoke training and list design with some of the UK’s leading cocktail
bartenders via Imbibe

Wine

e W.S.ET level 1 wine courses run by LWC

 W.S.ET level 2 wine courses run by LWC

 CaskAle

* Brewery based cask ale cellar training with one of 35 regional brewers




Why not join us?




